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Abstract

The objectives of this research were: (1) to survey public opinion on the characteristics of
Thailand 4.0 Entrepreneurs affecting the business success for One Tambon One Product in Pathum
Thani Province , (2) to survey public opinion on the business success of One Tambon One Product at
Pathum Thani Province, (3) to study the characteristics of Thailand 4.0 Entrepreneurs affecting the
business success for One Tambon One Product in Pathum Thani Province. The samples were 250 of
OTOP enterprises at Pathum Thani, selected by Multistage random sampling. The tool used for this



study was a guestionnaire. The statistics used to analyze data including the percentage, mean, standard
deviation, All Enter regression analysis.

The results of this study showed that opinions on characteristics of One Tambon One Product
business entrepreneurs Thailand 4.0 were low level with an average of 2.1640 and opinion on
entrepreneurial success in OTOP at Pathum Thani Province were low level with an average of 2.3295

According to the hypothesis testing, It was found that the factors of Creative thinking (X2)
Critical thinking (X3) English Proficiency (X4) Information seeking behavior (X5) and Information
Technology Skills) (X6) could be cooperatively predictable to the level of entrepreneurial success in
OTOP at Pathum Thani province with the average of 21.8 % (Adjusted R?>=0.218) at the statistical
significance .01.

Keywords Characteristics of Business Entrepreneurs, OTOP, Entrepreneurial Success
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